
   NESB MEDIA KIT 


Dear Management Team,
This NESB Media Resource Kit has been developed to assist you to reach and inform communities in your catchment area who are from non-English speaking (NESB) background, about your Family Relationship Centre.
One of the most important keys to reaching and informing such NESB audiences will be via their NESB in-language media- press, radio and newsletters.
The Kit includes a number of resources, tips and ideas that should be used in conjunction with the already provided NESB Community Profile and ‘A Short Guide to Community and Public Relations’.  

This Kit includes information on: 

1. Brief background to NESB media. 
2. Useful Tips for working with NESB media. 
3. Mapping out your approach.   

Useful resources are also available for your use (hard copy, on CD or via URLs) including: 
· Worksheet for NESB Media Relations Planning; 

· Family Law Fact Sheets translated into 15 languages*;  

· English and translated press advertisements*; and

· English scripts and translated, pre-recorded radio advertisements* for use as a Community Service Announcements.  

* Translations are available in Arabic, Chinese (Mandarin & Cantonese), Croatian, Filipino/Tagalog, Greek, Indonesian, Italian, Korean, Persian/Farsi, Russian, Serbian, Spanish, Turkish and Vietnamese.


Each Family Relationship Centre catchment area is diverse in relation to community demographics, infrastructure and resources. Accordingly, you will need to tailor your approach to the specific NESB groups you want to target and the media available to them.  

To assist in the implementation of your NESB media program, Cultural Partners are available to advise you on implementation and adaptation of the resources.

In the first instance you should contact Andrea Cooper on 03 9654 9288 or by email andrea@culturalpartners.com.au 
Rick Yamine

Managing Director 

October 2006 
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1. BACKGROUND TO NESB MEDIA
This serves as a snapshot of NESB media in Australia. The nature of the available local media will differ across the NESB community and language groups. 

1.1 NESB MEDIA LANDSCAPE



Key facts 

· Over 120 language groups covered in Australia;
· Over 180 in-language newspaper titles published each week; and
· Over 2000 hours broadcast in-language each week.   


Overview 

· NESB media includes a mixture of overseas and local news.
· Editorially, resources are limited but there is willingness to support programs that benefit the NESB Community. 

· NESB radio is an excellent vehicle to reach people with limited literacy, new arrivals and women in communities – driving word of mouth.
· NESB press is a great vehicle for providing more detailed information, agenda setting and reaching /influencing community opinion leaders.  


NESB media – at the local level 


Relevant NESB media at the local level will typically fall into two areas: 

· Community radio
Opportunities for local community radio (FM and AM bands) exist with NESB communities having a range of access – from 24-hour single language stations (typically serving larger, better resourced groups) through to 1-hour per week or fortnight programs on community radio stations (eg, serving small and emerging groups): 
· Multi-lingual radio stations - usually heard city wide -eg, SBS radio;  

· Single-language 24-hour stations include programming that is likely to be mix of music, talk, sport and news -ie similar to many mainstream English language stations; and 
· Local Community Radio - can only be heard within a local area. Usually have a mix of general interest and in-language programs.

Radio is often a frontline information source for many older people, women, and new arrival groups.

· Newspaper titles and Community newsletters
NESB press tends to operate on a national, state and capital city basis broadly following where large concentrations of communities live. However, there also exists many other opportunities at the local level for newsletters and community agency mailings, etc, that reach a diverse memberships of NESB groups. These are distributed in hard copy and at times via email. 




Note: Local media contacts are contained in the NESB Community Profile. 
1.2 OPERATIONAL REALITIES OF NESB MEDIA 


Resourcing issues 

· Some larger NESB communities (Chinese, Italian, Greek, Arabic, etc) can sustain several daily or weekly titles, 24-hour single language radio stations and in some cases PAY-TV and Community-TV options (eg, Channel 31 Melbourne). 

· The reality for many however, is that much of the NESB media operates on very limited resources and relies on the goodwill of editors and broadcasters. Many rely heavily on local /community owned business advertising and sponsorship for their financial survival. 

Getting support for your story 
· Securing editorial coverage will be much easier to achieve if you:  

· Outline the community ‘benefit’ of your story; 
· Provide already translated material* (for press);
· Have an in-language speaker or pre-recorded material available* (for radio); 
· Have relevant images (eg, centre, families) already available; and 

· Develop a relationship with the media over time.   


    * While these may not always be possible they are certainly desirable. 
2. USEFUL TIPS AND IDEAS 

Every community is different as is the nature of their media. Here are some broad tips and ideas for you to consider. 

2.1 PITCHING YOUR STORY TO NESB MEDIA

The Pitch 

· Pitch to NESB media the community importance and significance of any coverage they give your Family Relationship Centre and the Changes to the Family Law System campaign. 
· Also outline the benefit to the media outlet itself –ie, being seen as supporting ‘families’, community life and well-being. 

Potential points of interest     

NESB media outlets may be interested in
· Family Relationship Centre opening and events - include them when you send out your invitations.

· Family Relationship Centre Tours - include them in any broader media tours, open days or you can organise a personal tour of the service. 
· The availability of:
· Images of the centre; 

· Images of NESB families using the services;  

· Translated material (highly desirable) or a media release in English for them to translate; 
· The Centre Manager for interviews plus any staff member that speaks a language other than English who is authorised to speak on behalf of the Family Relationship Centre*; and 

· Any policies that the Family Relationship Centre may have or in development that focus on Service access and equity and Managing diversity –eg, policy on using interpreters, service linkages with local cultural /religious agencies, celebration of multicultural days, etc.  
* If an in-language staff /board representative is not available it may be possible to link with a local NESB service provider that can operate as a supporter or endorser of the Family Relationship Centre. Key services /intermediaries are listed in the NESB Community Profile. 
2.2 DIALOGUE WITH NESB MEDIA

Key messages 
· The law is about supporting children, parents, grandparents and of particular importance to NESB community the extended family. 
· This is a long-term issue that needs repeated mentions. Often people only take notice when a problem arises, then they suddenly need or want to know. 
· The services of the Family Relationship Centre are available to all family members including children, mothers, fathers, grandparents and the extended family.  
Talking Points for Family Relationship Centres communicating with NESB media
· The Family Relationship Centre’s recognise that each individual and family is different. Prevailing attitudes are the result of many factors from religion, ancestry and culture through to the length of time in Australia, settlement experience and exposure to English and Australian lifestyle expectations. 

· Each local Family Relationship Centre is working with local NESB communities and intermediaries to create accessible and relevant services. These links are two-way providing the Family Relationship Centre with strong community connections and cultural information, whilst enhancing community access to the Family Relationship Centre’s own services and resources.   

· Family Relationship Centre staff are aware of the diverse range of communities within their catchment area. They are involved in an ongoing program of enhancing their depth in understanding and working with any cultural and religious issues that may arise.
· Where possible any enquiry and subsequent mediation will be handled by a bilingual or bicultural member of the Family Relationship Centre team. When such a person is not available a professional interpreter, will be made available.

Potential Issues - Cultural and Religious
Family Relationship Centres staff should be aware of, and sensitive to, a range of cultural and religious issues that can arise, particularly around the process of mediation.  

Examples of these include:
· Varied cultural understanding and expectation of mediation and dispute resolution;
· Religious and cultural influences and expectations of parental responsibility;
· Central to the new Family Law is a focus on the ‘child’. This concept is potentially in conflict with some cultures, where the role and honour of the family unit is paramount over that of either an individual adult or a child. However, in counterbalance of this, the new Laws recognise the role/rights of grandparents and the extended family as being important;
· The importance of ‘dowry’ in some cultures, in particular Arabic communities and those from Central Asia. This can become a major issue in the context of separation and divorce; and
· The religious divorce process for Muslims and Jews. This can be an additional point of conflict.


New Terminology
· The changes to the Family Law system introduces a number of new concepts and terms. Examples of terms that require further explanation are: ‘shared parenting’, ‘parenting plan’, ‘best interests of the child’ and ‘joint decision making’. There is an important role for the NESB media to assist in enhancing community understanding of these and other aspects of the changes to the Family Law system.

· Definitions of these and other key terms are available both in English and 15 community languages, through the sets of Fact Sheets.

2.3 WORKING WITH THE NESB MEDIA

NESB Press

· Find out about the nature and frequency of major local titles or community newsletters. Talk to key local NESB services about which print media is most popular with target communities in your area. 
· In addition to the points made above, suggestions to editors and writers may include:
· Re-printing the in-language advertisements (1/Changes to Family Law and 2/ Local Family Relationship Centres) as free editorial; 
· Developing collaboratively a regular column or section on aspects of Family Relationships. You can use selected text from the translated Fact Sheets as reference; 
· An editorial based on the proposed ‘tour’ of the Family Relationship Centre or coverage of a centre-based event; and 
· Interview with Family Relationship Centre Manager /or in-language representative, or NESB community advocates (see above) about the changes to the Family Law System, endorsement for Family Relationship Centre processes and NESB service linkages.

· Publish articles providing the community relevant case studies (anonymous) as a way to show how the Family Relationship Centre works and assist families. Such articles would also touch on issues of religious and cultural sensitivity, illustrating how these are being dealt with.


NESB Radio 
· Introduce yourself to the Station Manager /Marketing Manager first, they will usually be helpful in:
· Providing specific program contacts;  

· Possibility of running in-language community service announcements; and 
· Discussing potential opportunities to promote the Family Relationship Centre. 
· When you speak individually to broadcasters producing specific language programs, you can offer them:
· The pre-recorded in-language radio advertisements to use as a Community Service Announcement; 
· Information for the broadcaster to prepare a ‘monthly’ family relationship topic. They can use the already translated Fact Sheets as a reference and /or pre-record sections of the Q&A information; 
· A Family Relationship Centre ‘in-language representative’ (if this resource is available) for interview or talk back; and 

· Once the Family Relationship Centre is well established offer broadcasters anonymous case stories to discuss on air.

3. MAPPING OUT YOUR APPROACH

The following information should be viewed as a template only and local adaptations can be made. 

The Worksheet 

· Take advantage of the NESB Media Relations Worksheet, included in this kit, to assist you in mapping out your activity. 
· This Worksheet should be used in conjunction with your Family Relationship Centre NESB Community Profile and the ‘A Short Guide to Community and Public Relations’.  

· We recommend that you initiate contact with the media for one community at a time. Again, use the Community Profile to help you prioritise the target audiences in your local area. 
· Prioritise the NESB communities in your area;  

· Speak to key NESB services and intermediaries in your area to establish any key areas /sensitivities around family relationships; 

· Look for key defining characteristics: eg, recency of arrival, poor English language proficiency, limited community support, religious difference, etc;  

· Map out the language media that will effectively reach these groups; 
· Establish an action plan for initial and ongoing contact. 


Gathering the resources  
· Focus on the approaches you feel will be most useful for your local circumstances. See Section 2 above for ‘Useful Tips and Ideas’.
· Identify the resources you will need for key approaches:
· In-language print and radio advertisements (supplied with this Kit); 

· Translated Family Law  Fact Sheets (The full set in all languages is in the CD Rom supplied with this Kit and also available on-line through  http://www.familyrelationships.gov.au/FactSheets.html ; and 
· Written materials, articles and announcements that are relevant for each approach.


· Preparing /briefing a suitable person to be a spokesperson for the Family Relationship Centre:
· This is particularly important in order to gain in-language radio coverage and interviews;
· Ideally, this should be a Family Relationship Centre staff /board member, but if not, could be a suitably briefed person from the relevant local NESB community; and 

· The spokesperson should refer to the already translated Facts Sheets as the substance of what they discuss with the media. These facts sheets have been carefully translated including establishing appropriate word /term usage in the various languages. 

Build on-going relationships with NESB media 
· Work towards a 12-month NESB media plan adopting a ‘spotlighting’ approach where specific NESB community /language groups are targeted at staggered times during the year. 

· Focus on providing on-going regular, accurate and up-to-date materials, preferably already translated. This provides NESB media with relevant content ready for their use. 
· Over time try to keep a record of: 
· What was used; 
· What did not interest them; and 
· What they indicated might interest them in the future.

Keeping in touch and promoting your centre 

· Find out about any ‘What’s on’ segments or columns that they have. Send them regular information about any Family Relationship Centre events that may be planned. 

· Find out if they also list ‘local’ services available to their audience and get your Family Relationship Centre listed.  
ATTACHMENTS

PLANNING WORKSHEET 
CENTRE _______________________   Prepared by:______________________

Plan Period ______________________________________________________

This Worksheet should be used with your NESB Community Profile.
NESB priority​ language groups

	Priority
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FRC staff who speak these languages*

Other FRC staff with experience of these communities

* For languages not spoken by FRC staff- who could be approached to be 
‘in-language’ local Community Advocates

	Language/Culture
	Name
	Credentials/why

	

	
	

	

	
	

	
	
	




NESB LOCAL COMMUNITY MEDIA

· Refer to your NESB Community Profile for Community Organisations and Media.

· Be aware of which Media outlets may also cover another FRC’s catchment area 

Local Community press and newsletters

	Agency and

Language group
	Newsletter description include, frequency etc
	Contact person
	Comments

	

	
	
	

	

	
	
	

	

	
	
	

	

	
	
	


Local Multi-lingual Radio Station

	Station
	Relevant languages and programs
	Contact person
	Comments

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Local Single language Radio Stations or Individual programs

	Station and language
	Program times and description
	Contact person
	Comments

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


FAMILY LAW FACT SHEETS PUBLISHED IN LANGUAGES OTHER THAN ENGLISH.
The full series of 11 Family Law Fact Sheets have been translated into 15 languages*.  They are available:

· Printed; 

· On-line; and 
· Supplied in the CD Rom that comes with this kit.
You can access, the On-line versions or refer others to these via the web link/URL http://www.familyrelationships.gov.au/FactSheets.html 
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* Translations are available in Arabic, Chinese, Croatian, Filipino/Tagalog, Greek, Indonesian, Italian, Korean, Persian/Farsi, Russian, Serbian, Spanish, Turkish and Vietnamese.

NESB PRESS ADVERTISMENTS 

the following is the english text of the nesb press 
ADVERTISEMENT 1- Introducing the New Family Law System 

The in-language versions, ready to use, are available on the CD-ROM that comes with this kit. 

_______________________________________________________


IT’S NOT TIME TO FOCUS ON WHO’S RIGHT. 
IT’S TIME TO FOCUS ON WHAT’S RIGHT FOR OUR KIDS.
The new Family Law System puts children first.


All children have a right to grow up with the love, support and guidance of both their parents and both parents have a responsibility to raise their children.
That’s why the Government has introduced the biggest changes to the Family Law system in 30 years.
Sharing the responsibility – it’s now law.


The new laws take the view that parenting is a responsibility which should be shared, as long as this is safe and in the best interests of the children.

These are examples of the changes that are now in place:

In most cases, parents need to consult and agree on major issues affecting children, such as their health and schooling.

 Where both parents share responsibility, consideration will be given to the children spending equal, or at least substantial time with both parents – provided of course, that this is practical.
Legal proceedings focus more on children’s best interests.
Introduction of wider powers to deal with people who breach court orders.

The aim is for children to be able to have a
meaningful relationship with both parents. For parents, it’s about sharing the responsibilities and enjoyment of day-to-day parenting.
A better system for all.


There will be a much greater focus on children’s best interests rather than legal issues. Parents should be able to agree on what’s best for their children, rather than fighting it out in a courtroom.

To help parents do this, the Government is investing significant funds over the next three years in the expansion of services to support families and assist them to resolve issues.

THE KEY POINTS

· Children’s best interests come first
· Parents share in important decisions 
· A less confrontational process

Information is at hand


Detailed information kits about the new laws are available by request or online.  

To find out more about the changes or details of the support services in your area, call the Family Relationships Advice Line on 1800 050 321 or simply visit www.australia.gov.au/familyrelationships 


If you do not speak English well, call 1800 050 321 and ask to speak to an interpreter.
For more information call 1800 050 321 or visit www.australia.gov.au/familyrelationships
Authorised by the Australian Government, Capital Hill, Canberra.

the following is the english text of the nesb press 
ADVERTISEMENT 2 – Family Relationship Centres Now Open  

The in-language versions, ready to use, are available on the CD-ROM that comes with this kit. 

__________________________________________________________


FAMILY RELATIONSHIP CENTRES NOW OPEN.

Parents, children, grandparents and couples now have a central contact point for information and advice on improving relationships within their family.

The new Family Relationship Centres will also offer a range of professional and confidential services to help separating couples and for families that are separated.

Centres can help by:

· Strengthening family

· relationships

· Helping families stay together

· Assisting families through separation
Enquiries will be treated confidentially. These services are an important part of the Australian Government’s new Family Law Reforms. For additional information visit www.australia.gov.au/familyrelationships . If you do not speak English well,

call 1800 050 321 and ask to speak to an interpreter. 

Authorised by the Australian Government, Capital Hill, Canberra.

(Note: Family Relationship Centre listings and contact details tailored to each NESB publication) 
NESB RADIO ADVERTISMENTS 

The following is the English text of the NESB radio advertisements
The recorded in-language versions are available on the CD-ROM that comes with this kit. 

__________________________________________________________

Script 1- ‘General’

Female: All children have a right to grow up with the love and support of both their parents and both parents have a responsibility to raise their children, even after separation.

That’s why newly introduced family laws focus on children’s best interests.
The aim is for children to be able to have a meaningful relationship with both parents. And for parents, it’s about sharing the responsibilities and enjoyment of day-to-day parenting.
To find out more, call the Family Relationships Advice Line on 1800 050 321. 
Male: Authorised by the Australian Government, Canberra.

Spoken by…

__________________________________________________________

Script 2- ‘Resolution’

Male: Parents going through separation should be able to agree on what’s best for their children, rather than fighting it out in a courtroom.

That’s why, under new family laws, there’s a much greater focus on children’s best interests rather than legal issues. 

To help parents work out what’s best for their kids, the Australian Government is expanding services to assist them in resolving issues.

To find out more, call the Family Relationships Advice Line on 1800 050 321. 
Female: Authorised by the Australian Government, Canberra.

Spoken by…

USEFUL RESOURCES

Each Family Relationship Centre NESB Community Profile includes Media contacts as relevant in each local area and state. 

The following resources are supplementary to what has already been provided. 

NESB media

National Ethnic and Multi-cultural Broadcasters Council

http://www.nembc.org.au/find.htm
Community Broadcasting On-Line

http://www.cbonline.org.au/
Community Television

http://www.cbonline.org.au/index.cfm?pageId=47,0,1,0
Pay/Cable/Satellite TV (including language/culture specific)

http://www.bandt.com.au/browse_media_subsection.asp?pubcatid=1541
Radio Stations

http://www.bandt.com.au/browse_media_section.asp?pubcatid=1335
Advertising for NESB media

http://www.leba.com.au
http://www.iandg.com.au/enter.html
Useful background information 
http://www.familycourt.gov.au/presence/connect/www/home/about/cultural_diversity/
The National Cultural Diversity Committee has joined with the Federal Magistrates Court. Local Action plans for each court registry include building partnerships with the local multicultural community and celebrating Harmony Day, 21 March, each year. The Court and the Department of Immigration and Multicultural and Indigenous Affairs have a Living in Harmony partnership 'Families and the Law in Australia‘- The Family Court working together with new and emerging communities'.
1
1
Contact Cultural Partners Australia (03) 9654 9288 for more information 

